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Syllabus

i Himachal Pradesh University, Shimla
our
- r:e ?c: : BAECO 0625
e title

» : Economics of Rural Development
Nature of Course : Elective Course i
NumberofCredits 1 4
Number of Lectures-TutoriaI—Practicals :48:08:04
Course Objective

nding about the nature and problems of India’s
rural economy.

Learning Objective

ﬂe student will learn about the dynamics of the rural economy.

Allotted time (hours)
L T P |

Unit Contents

I INTRODUCTION OF RURAL ECONOMY

Characteristics of rural economy, Social Aspects of India’s Rural Areas, Barter
System, Non-monetized Sector, Economic Characteristics Land and Asset
Distribution. Agricultural Income, Vagaries of Monsoon, Agricultural
Marketing, Agricultural Price Policy, Farm and Non-farm Income, Marketed and

12 2 1

Marketable Surplus.

II UNEMPLOYMENT AND POVERTY
Rural Unemployment : Types and Magnitude, Agricultural Labour, Marginal
Productivity. Agricultural Wages, Wage Fixation : Minimum Wages Act. Rural
Employment programmes, Employment Guarantee Act : MGNREGA. Rural
Poverty: Nature, Trends, Causes and Consequences. Poverty Alleviation
Programmes of Government.

III | RURALINDEBTEDNESS
Meaning of rural indebtedness, Rural Finance, Causes and magnitude of rural

indebtedness, Sources of rural credit, Organized and unorganized, Money 11 ) 1
lenders, Indigenous Bankers, Co-operatives,_ Commercial Banks, Regional
Rural Banks —NABARD. .
DECENTRALISATION, INFRASTRUCTURE AND RURAL MARKETING
Critical evaluation of Panchayati Raj Institutions in rural development. Rl-.lral
Infrastructure, Rural Industrialization. Agro-based Industries. Cooperative
societies, Rural Marketing. Cooperative Marketing. Role of Self Help Groups.
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T Sgsae w faeead (Characteristics of Rural Economy) i
F1§ 3719 § FIY S84 Hiid (Agricultural Income and Agricultural 1220
Price Policy)

Fi4 T990[ (Agricultural Marketing) 2728
9Ra ¥ @9 904 (Rural Unemployment in India) 36-45
F1§ 59 Ta 99igd (Agricultural Labour and Wages) 48-69
9Ra ¥ FrH (Al (Rural Poverty in India) 70-83
TTHIOT SEUTEal a4l fad (Rural Indebtedness and Finance) 84-94
9Ra ¥ TH 9@ & @id (Sources of Rural Credit in India) 95-110
Y94l I FEC (Panc‘;hayati Raj Institutions) 111-120
TTHTO] SATURYA G5 991 fa9v (Rural Infrastructure and Marketing) 121-131
g1 f999H (Co-operative Marketing) | 132-137
TTHI01 AR (Rural Industrialisation) 138-147
FY G AR (Agro-based lndustries)‘ 148158

159-164

4 FerFdl §98 (Self Help Groups)
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Our Distinguished books as per new H.P.U. syllahy; N
Choice Based Credit System (CBCS) Undey

ECONOMICS & STATISTICS
(Available in Hindi & English Mediums)

* Micro Economics—| For BA Sem |
* |ndian Economy For BA Sem |

* Business Economics : For B.Com.Sem,|
* Micro Economics—lI For B.A.Sem.|
* Statistical Methods-I ForB.A.Sem. ||
* Leadership Styles (G.l.&H) For B.A./B.Sc./B.Com. Sem.||
* Macro Economics-| For B.A.Sem.ll\
* Statistical Methods—ll ForB.A.Sem.lll
* Macro Economics—I| ForB.A.Sem.lV
* Public Finance ForB.A.Sem.lV
* Research Methodology in Social Sciences ForB.A.Sem.lV
* ’ ForB.A.Sem.lV

Labour Economics (Elective)
Economic Terminology (G.. & H) -
* Business Statistics

For B.A./B.Sc./B.Com.Sem. ||, [}
For B.Com.Sem.lV

*

* |ndian Economy ForB.A.Sem.V
* History of Economic Thought ForB.A.Sem.V
* Developmentand Planning ForB.A.Sem.V
* Agricultural Economics (Elective) ForB.A.Sem.V
* |nternational Economics ForB.A.Sem.Vl
* Moneyand Banking ForB.A.Sem.Vl
ForB.A. Sem. Vi

* Economics of Rural Development
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