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Annexure-C-5(5.4)  

Special New Innovative Initiatives Ideas Adopted in the College. 

1. Local Market Research 

Students conducted local market research in hospitality to understand industry needs and 

build confidence. Market research activity overview was organized by the department of 

B.Voc. 31 students participated in market research on hospitality and engaged with local 

Hotels. Students interacted with hotel owners of M4U, Monal and Suvidha to learn about 

hotel ethics and local market needs. 

Objectives of the research. : The main goal was to understand local Cuisine, the market 

demands and enhance students’ confidence. 
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2. Innovation into a start-up 
The students of retail management of SVGC Ghumarwin organized the retail shop where 
they displayed hand crafted products. They also ran food stalls. Through the activity they 
learned skills like - marketing skills, sales, production and promotion skills, time 
management skills and human resources. 
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3. Holistic Cultural Understanding 

The students of M.A. 4th semester of the Department of English celebrated Chhath Puja. 

The aim of the activity was to promote cultural understanding of diverse traditions and 

ethics prevalent in India. 
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4. Exposure Visit 

The department of BBA has started a new initiative “Exposure visit” for the students of BBA . 

These visits help the students to live their vision and acquaint them with the required future 

skills in technology and management which can help the students to keep pace with the fast 

evolving world. The detailed report is available in the department.  

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
  


